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FOR IMMEDIATE RELEASE

Contact:

Lucienne Gigante
vp, public relations
787.474.6298

Doral Visa® Banking Card now accepted at Costco and Sam’s Club

February 28, 2008 --- Doral today announced that the Doral Visa® Banking
Card is now accepted at all local Costco and Sam’s Club stores in Puerto

Rico.

The Doral Visa® Banking Card is a debit card that allows customers to make
purchases or cash withdrawals from anywhere in the world where the Visa®
logo is accepted. The card can also be used to make online purchases, as

well as hotel and concert ticket reservations, among others.

This easy-to-use card is free when customers open a checking account at
Doral Bank, including Doral Diamante and Pink accounts. What's more, the
Doral Visa® Banking Card works just like any traditional Visa® credit card,
except for the fact that charges are automatically debited from the

customer’s checking account.

The Doral Visa® Banking Card offers customers a variety of benefits,

including:
e Protection against unauthorized purchases
e Visa® Emergency Assistance
e Accident coverage when purchasing airline tickets

e Emergency card replacement
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Taking into consideration the aforementioned benefits and as part of Doral’s
commitment to offer its customers added value and a variety of banking
products, Doral recently offered its customers the chance to switch from an ATH
debit card to the new Doral Visa® debit card. The vast majority accepted the new

card.

Doral Bank serves approximately 450,000 customers by providing a wide variety of
services in areas such as consumer banking, mortgages, construction, online

banking, commercial loans, leases, and insurance.

Doral recently unveiled its new corporate image to compliment its strategy of
transforming itself into a community bank. Doral started implementing this strategy in
2007 with the successful launch of a series of innovative programs including Doral
Home Values, Pink, and Doral Business Partners to attend to the particular needs of
each community segment, including home-buyers, women, and small-and-medium-
sized businesses. Each of these programs has already led to substantial growth in

each of the areas.
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